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The eighth installment of our 2019 Millennial Research Study analyzing data collected from more
than 3,600 avid millennial golfers. Data included is a continuation of the first seven installments
which are available at
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of millennials played golf primarily at public facilities growing
up.

of millennials currently play the majority of their golf at public
facilities.
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Hang with friends Get outdoors Athletic competition
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91% 93% 87% 86% 83% 87%

Exercise/Wellness Business purposes Grow network

71% 78% 37% 47% 32% 45%

Initiation Never Been Don't Know Age of Feeling
Fee Invited Anyone Members Unwelcome

Changing Availability Location Lack of Restrictive
Costs of Time Value Rules

AVG. Private
HANDICAP

Public AVG. GOLFING Private
TENURE (YEARS)

Public AVG. HOUSEHOLD Private
INCOME

Data collected through Millennial Golf Industry Surveys conducted by Global
Golf Advisors and Nextgengolf. Based upon responses from 1,426 millennials in a
2019 update on studies conducted in 2017 and 2018. More than 3,600 responses
have been analyzed during the three-year research study.



